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PRESS RELEASE 03/2009 

 

Munich-based visualisation specialist Realtime Technology AG (RTT AG) defies global reces-
sion and grows steadily 

RTT Helps Customers Cut Costs and Continues to Grow –  
Revenues Increased in the Final Two Quarters of 2008 by 37% Com-

pared to the Same Period in the Previous Year 

Munich, March 27, 2009 – Realtime Technology AG, known as RTT, (ticker symbol: R1T) con-
firmed and continued the positive growth from 2007 in the second half of 2008 as well as 
throughout the 2008 financial year as a whole. According to preliminary consolidated results, 
which also include the figures from subsidiaries RTT USA Inc. and RTT Asia-Pacific Inc., sales 
revenues increased in the final two quarters of 2008 to reach €16.919 m (previous year: 
€12.379 m). This positive development was also reflected in the figures for the 2008 financial 
year. Compared to the previous year, sales revenues at the Munich-based company in-
creased by 39 percent to attain €29.791 m (previous year: €21.506 m). The earnings before 
interest, taxes, depreciation and amortisation (EBITDA) also increased by nine percent to 
€3.092 m (previous year: €2.843 m). 
 
This positive business development is based on factors including the acquisition of new cus-
tomers and the introduction of new technologies. Particularly noteworthy in 2008 were new 
customers in the consumer goods and aerospace industries, such as Miele & Cie GmbH and 
Eurocopter Deutschland GmbH. A trend emerging from beyond the automotive industry is the 
growing interest in virtual prototyping and digital marketing within many other businesses. 
Alongside the provision of innovative solutions for product development and marketing, the 
intensive focus on expanding internationally has also contributed to the growth of the com-
pany. RTT extended its global network last year with the opening of offices in Brussels and 
Melbourne, and the acceptance of further partners into its worldwide sales network. 
 
 “Many of our primary customers are in the automobile industry, so we are certainly monitor-
ing the current economic situation very carefully,” said Ludwig A. Fuchs, co-founder of RTT 
AG and member of the Board of Directors. “However, it should not be forgotten that our 
products help cut costs and save money, while at the same time increasing sales. Intelligent 
providers know that companies emerging from the current crisis with streamlined processes 
and new products will be in pole position. We are, therefore, confident that we can continue 
to grow in 2009.” 
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Disclaimer: 

The company and product names mentioned in this press release are legally protected by their owners 
and are registered trademarks of the respective manufacturers. All figures stated in this press release 
are preliminary in nature and are consolidated figures which include the results of RTT USA Inc. and RTT 
Asia-Pacific Inc. 

ISIN DE: 0007012205 
WKN: 701220 
Trading Markets: Open-Market Frankfurt, Xetra, Freiverkehr (OTC) Stuttgart, Freiverkehr (OTC) Berlin-
Bremen 

 



 

                            Realtime Technology AG . Press Release 03/2009. Page 2/2 
 

About RTT AG  

Realtime Technology AG is one of the leading global providers of 3D real-time visualisation 
technologies and services for industrial applications in the automobile, aerospace and 
consumer goods sectors, as well as for interior design. The company supports its custom-
ers in design and development phases, with the virtual representation of various product 
concepts (virtual prototyping), as well as in sales and marketing phases, with the presenta-
tion of products and their multitude of variants and options on the internet, at trade fairs 
and at the point of sale (virtual marketing). 
  
The RTT client portfolio includes Adidas, Airbus, Applus Airon Technic, Audi, BASF, Ber-
trandt, BMW, Bosch, Carbon Motors Corporation, Changchun Railway, China Faw Group 
Corporation, Chrysler, Dai Nippon Printing (DNP), Daimler, Demag-ergothech, Dodge, EADS, 
EDAG, Faurencia, Fiat, Ferrari, Ford, General Motors, Hakuhodo, Hawker Beechcraft, Hol-
den, Honda, ICON Aircraft, Inovo Design, Italdesign Giugiaro, Iveco, Jialing Motor, Jeep, 
Johnson Controls, Lamborghini, Lexus, Magna Steyr, Maserati, Maybach, Mazda, Mercedes, 
Miele, Mitsubishi Electric, Opel, PATAC, Porsche, PSA, Rolls-Royce, Saab, Sagem, Samsung, 
Scania, Siemens VDO, Schüco, Serco, Skoda, Sony Ericsson, Steelcase, Suzuki, TERREX, 
Tesco, Thyssen Krupp, Toppan Printing, Toyota, UCHIDA YOKO, Vauxhall, Volkswagen and 
Volvo. 
 
The provider of 3D real-time visualisation solutions has experienced remarkable progress 
in recent years, with annual growth of 50%. RTT currently has approximately 370 employ-
ees working in twelve locations. The corporate headquarters are in Munich and there are 
also offices in Los Angeles, Detroit, Seoul, Tokyo, Paris, Brussels, Milan, Melbourne, Singa-
pore, Stuttgart and Hamburg. 
 
RTT AG is a public limited company and its shares are traded on the Open-Market Frank-
furt, Xetra, Freiverkehr (OTC) Stuttgart und Freiverkehr (OTC) Berlin-Bremen: R1T, ISIN: 
DE0007012205. Further information can be found online at www.rtt.ag. 
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